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Amendments to the Claims; 

Claims 1, 5-12, 16-17, 19-26 and 36-45 have been amended. Claim 18 has been canceled 
without prejudice. This listing of claims will replace all prior versions, and listings of claims in 
the application: 



Listing of Claims: 



1 . (Currently Amended) A method of extending promotional discounts on 
items for sale to consumers,, comprising: 

identifying a consumer by a unique identifier; 

promoting a first selected item with a discount or special price to m said 
identified consumer; wherein the discount or special price is granted upon purchase of said first 
selected item by saididentified consumer ^yithf-n n predetermined time period; 

withdrawing fluid discount or special pric e to said - identifi e d consumer; 
granting said discount upan - purohns e of said item by add identified consumer 
prior to said - withdrawing atop; and 

determining if said identified consumer has acknowledged said promoting within 
the predetermined time period: and 

heidia g - said withdrawing step in abeyonco upon an acknowledgment of said 
promoting - step by said identified o easaaeg 

prolonging the promoting beyond the predetermined ti me period upon 
determining that said consumer has acknowledged said promoting within the p red^rmfoed time 
period . 

2. (Original) The method of claim 1 wherein said discount or special price 
y 0 ) comprises a free sample, 

^ 3. (Original) The method of claim 1 wherein said discount or special price 

\ ^ comprises a reduction in price for a plurality of items. 
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4. (Original) The method of claim I wherein said discount or special prices 
\ 0 ' comprises points that can be accumulated and redeemed for related or unrelated items or cash in 
the future. 



5 . (Currently Amended) The method of claim i wherein said promoting step 
comprises sending dir&ot mail to said identified consumer and wherein said g ranting s tep is 
e ff e ctiv e predetermin ed time period commences when said direct mail is to reach said identified 
consumer. 

6. (Currently Amended) The method of claim 1 wherein said promoting step 
comprises posting a notice of said discount or special price for said first selected item on a 
network accessible from a kiosk at a location selling said item; and said acknowledgment of said 
promoting step comprises recording a visit to said kiosk by said identified consumer. 

7. (Currently Amended) The method of claim 5 wherein said 
acknowledgment of said promoting step comprises passing a store loyalty card through a reader 
at said kiosk. 

8. (Currently Amended) The method of claim 6 wherein in response to 
passing said card loyalty card through said reader, said kiosk generates a printed list of discounts 
or special prices inverted promotion s to said identified consumer. 

9. (Currently Amended) The method of claim 1 wherein said promoting step 
comprises posting a notice of said discount or special price f or said first selected hern on a 
network accessible at a location selling said first selected item; and said acknowledgment of said 
promoting step comprises scanning said first selected item at said location by a scanning device, 
wherein said scanning device displays said inverted promotion . disconnt or ^pecialprice of said 
first selected item. 

10. (Currently Amended) The method of claim 1 wherein said promoting step 
comprises posting a notice of said discount or special price for said first selected item on a 
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network accessible at a location selling said first selected item; and said acknowledgment of said 
promoting step comprises walking past an audio device at said location with a store loyalty card, 
wherein said audio device voices said -inverted promotion digx&untar special price of said first 
selected item. 

1^1 1 1 - (Currently Amended) The method of claim 1 wherein said identifying 

step comprises identifying said consumer with a limited direct identification. 

jpl 12. (Currently Amended) The method of claim 1 1 wherein said identifying 

step comprises identifying said consumer with a store loyalty card 

^ q I 13. (Original) The method of claim 1 1 wherein said discount or special price 

comprises a free sample. 

14. (Original) The method of claim 1 1 wherein said discount or special price 
comprises a reduction in price for a plurality of items. 

I d [ ^ 15. (Original) The method of claim 11 wherein said discount er special prices 
comprises points that can be accumulated and redeemed for related or unrelated items or cash in 
the fliture. 

; 7)1 S 

I u 1 16. (Currently Amended) The method of claim 1 1 wherein said promoting 

step comprises sending draet mail to said identified consumer and wherein said granting otep io 
effective predetermined time period commences when said direct mail is to reach said identified 
consumer. 

(/p 17. (Currently Amended) The method of claim 1 1 wherein said promoting 

step comprises posting a notice of said discount for said first selected item on a network 
accessible from a kiosk at a location selling said first selected i tem: and said acknowledgment of 
said promoting step comprises recording a visit to said kiosk by said identified consumer. 

18. (Canceled) 
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19. (Currently Amended) The^efco dof claim 1 1 wherein said promoting ^ 
. step comprises p ostinganotice ofsaid discount s l special price for said first sele cted item on a 

netwo rk accessible at a location selling said first selected iteml and said acknowledgment of said / 
promoting step comprises scanning said first selected item at said l ocation by a scanning device, ( 1 ^ 
whereinsSd^cannlng device displays said inverted promotion discount or special price of said 
first selectect ltem: "* 

^ " / (6 

20. (Cuirently Amended) The method of claim 1 1 wherein said promoting Q 

step comprises posting a notice of said discount or special price for said first selected item on a 
network accessible at a location selling said first selected itemed said acknowledgment of said 
promoting step com prises^ walking past an audio device ^ j^dlocatiQn- with a sttg e joyalty card , 
^^gmg^mdio device voices said inverted promotio^ scounfo^^ or said first . 

selected item^ 

21. (Currently Amended) The method of claim 1 further comprising 
promoting a second selected item with a discount or special price to said identified consumer* 
wherein the discount or spedaljaiceJfcr^ selected item is granted upon purchase of 
said second selected item bv said identified consumer . 

22. (Currently Amended) The method of claim 21 wherein said promoting 
^ premofien - gtep of said second selected item is performed upon said acknowledgment of said , 

promoting step ofsaid first selected item by said identified consumer. 

23. (Cuirently Amended) The method of claim 21 wherein said identifying 
' ) step comprises identifying said consumer with a limited direct identification , and wherein 

acceptanc e of the discount or sp ecial price ofsaid second selected item is granted upon purohase 
ofsaid sec ond selected item bv said consumer using requiroo full direct identification of said 
consumer. 

(){ 24. (Currently Amended) The method of claim 21 wherein said identifying 

v step comprises identifying said consumer with a limited direct identification and wherein 
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a ee e ptonc e the discounter special price o f said second selected item is granted upon purchase of 
said second selected item bv said consumer using r eqakea only limited direct identification of 
said consumer. 

25. (Currently Amended) The method of claim 21 wherein said identifying 
I & ( step comprises identifying said consumer with a fiill direct identification and wherein the 
discount or special price a ee e ptonc e of said second selected item is granted upon purchase of 
said second selected item bv said consumer using r e quire s full direct identification of said 
consumer. 



, jjj 26. (Currently Amended) The method of claim 2 1 wherein said identifying 

step comprises identifying said consumer with a ffll dirgst identification^ and wherein thg 
discount or special price a ee e pteae e of said second selected item is granted upon purchase of 
said second selectedJtem bv said consumer using requires only ^imit^direc^ idmtifiggrioa of 
said consumer, 

1 0 I 27. (Original) The method of claim 1 1 wherein purchase of said first selected 

item by said identified consumer is by credit or debit card. 

28. (Withdrawn) In a store computer network system for one or more stores 
selling a plurality of items, said system providing prices for said plurality of items to consumers 
in general and special prices for a first set of selected items to a first set of selected consumers, 
said system having a first table of prices for said plurality items and a second table of special 
prices for said first set of selected items for said first set of selected consumers, said system 
providing a special price for one of said selected items to a selected consumer and otherwise 
providing a price for an item from said first table if said item has no entry in said second table, a 
method of providing special prices for a second set of selected items for a second set of selected 
consumers, comprising 

. providing a third table of special prices for a second set of selected items to said 
sec ndset f selected consumers; and 
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providing entries in said second table for items' not in said first set of selected 
items, said entries set to zero so that a price from said first table is not provided to one of said 
second set of selected consumers for an item in said second set of selected items. 

29. (Withdrawn) The method of claim 28 wherein said special prices in said 
third table are set to individual members of said second set of selected consumers. 

30. (Withdrawn) The method of claim 29 wherein said first set of selected 
consumers are identified by a store loyalty card. 

3 1 . (Withdrawn) The method of claim 30 wherein said first set of selected 
consumers comprise said second set of selected consumers. 

32. (Withdrawn) In a store computer network system for one or more stores 
selling a plurality of items, said system providing prices for said plurality of items to consumers 
in general and special prices for a first set of selected items to a first set of selected consumers, a 
computer server for said network system comprising 

a first table of prices for said plurality items; 

a second table of special prices for said first set of selected items for said first set 
of selected consumers, said server providing a special price for one of said selected items to a 
selected consumer and otherwise providing a price for an item from said first table if said item 
has no entry in said second table; and 

a third table of special prices for a second set of selected items to a second set of 
selected consumers, said second table having entries for items not in said first set of selected 
items, said entries set to zero so that a price from said first table is not provided to one of said 
second set of selected consumers for an item in said second set of selected items; 

whereby special prices for said second set of selected items for said second set of 
selected consumers is provided. 

33. (Withdrawn) The computer server of claim 32 wherein said special prices 
in said third table are set to individual members of said second set of selected consumers. 
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34. (Withdrawn) The computer server of claim 32 wherein said computer 
server identifies said first set of selected consumers by a store loyalty card. 

35. (Withdrawn) The computer server of claim 34 wherein said first set of 
selected consumers comprise said second set of consumers. 

36. (Currently Amended) A method of extending promotionaldiscounts on 
items for sale to consumers, comprising: 

^ identifying a consumer b y a unique identifier: 

' promoting a first selected item with a discount or special price to said identified 

\>- \ consumer: 

withdrawing said discount or special price to said identified consumer: 
granting said discount upon purchase of said first selected item by said identified 
consumer prior to said withdrawing: and 

holding said withdrawing in abeyance upon aft acknowledgment of said 
promoting by said identified consumer: 

The method of claim 1 - wherein said identifying* promoting, withdrawing, 
granting and holding steps are performed by a computer network system, and wherein said 
identified consumer is unable to obtain said discount or special price u pon said first selected item 
prior to said withholding atep due to a malfunction of said computer network system, said 
method Anther comprising: 

recording a price ^ aid for said first selected item by said consumer at a location; 
and " 

granting a rebate of the difference between s aid recorded price and said discount 

■ — — 

or s pecial price at the next purchase of said first selected item by said consumer at said location. 

37. (Currently Amended) The method of claim 1 wherein said first selected 
jtemis_aflSQCiated with a plurality of discounjsjMLSpeoial prices including said discount or special 
price that is ^rantediipon purchase of said first selected item bv s aidJdentified consumer, farther 
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comprising-providing a l ist of maximum possible diaoounts for each selected item to any 
identified consumer. 

38. (Currently Amended) The method of claim 37 wherein said plurality of 
Sflid discounts or special prices ti sfc is used to ensure said identified consumer does not rgcgive_a 
discount or sp ecial price that saididentified consumer is not entitled to receiv e onforco 
boundories on ooiroot bohavioi^of an inverted promotion system as described in claim 1 , 

39. (Currently Amended) The method of claim 37 wherein said plurality of 
discounts or special prices list is used to fecilitate customer service by issuing the best possible 
promotion given to any customer on a specific item when the system implementing claim 1 &e 
invert e d promotions is not functioning. 

40. (Currently Amended) The method of claim 1 further comprising 
organizing saidnromoting said inverted promotions according to a logical layout pattern 

41. (Currently Amended) The method of claim 1 further comprising 
withholding said promoting future inverted promotions from consumers who have not received 
or acted upon notifications of past i nverted promotions. 

42. (Currently Amended) The method of claim 1 further comprising 
promoting said first selected item with said discount o r special price to a plurality of consumers 
grouping a sot recipients of inv e rted promotions to rocoivc tho some-inverted promotions, 

43. (Currently Amended) The method of claim 42 further comprising 
oolootivolv informing promoting said first selected item with said discount or special price to safo 

plurality O f fi ftff ffl rnifi Tfi diffiwraaf . Twnipigntn nf n mmmnn ant nf \nvnrtnA prnrnft^ia a ^f - ^ A rifin 

promotions based on limited direct identification. 

44. (Currently Amended) The method of claim 1 whereby sajfcj^mmating 
further comprising comprises accompanying said discount or special price with additional factual 
information other than discounts or prices. 
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45. (Currently Amended) The method of claim 1 wherfcby said promoting 
step is accomplished by selecting one or more notification mechanisms based on the cost of said 
notification mechanisms and the customer's history of interacting with different notification 
mechanisms. 
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